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Fair Trade in Spain

The national ‘Law on international co-operation ftevelopment’ which explicitly
recognised Fair Trade as a form of internationalogeration encouraged local
authorities to support awareness raising campaigri<air Trade.

Catalunya and Barcelona were among the first tanpte Fair Trade coffee in
vending machinés Fair Trade criteria have also been incorporatetié tender of the
Basque Government, awarding 15% of the total scothe evaluation procedure to
the amount of Fair Trade coffee offered.

The ‘Network of municipalities in Barcelona for Etal Public Procurement'was
launched recently to achieve, among other goaks,gifadual introduction of Fair
Trade requirements into public procurement. Alohg same lines, the Andalusian
Government, through its Environmental Agency, vifitroduce Fair Trade in its
purchasing policy and will establish an observatéoy ethical and ecological
procurement. The initiative includes Fair Tradefeef textiles and the introduction of
Fair Trade products in school canteens.

Introduction to case study

The City of Barcelona, through its Green Procuren@@fice, was among the first to
promote Fair Trade coffee in vending machines. Vdéair Trade coffee is sold in
over 250 vending machines in City Council, Univiersand Catalan Government
buildings.

In 1999, the Autonomous University of Barcelona @Untroduced environmental
and social requirements in the public tendering vending machines (food and
beverages). As a result, since 2000, all 50 vendwaghines operated by the AUB
having been selling exclusively Fair Trade coffee.

Implementation

Subject matter: Tender for service contract for fhetallation of vending
machines in the Autonomous University of Barcelona

Contract period: 1999 — 2000 (renewkd)

Technical Specificatios ~ 8.3. Hot beverage machines
8.3.2. Hot beverags machines must use so-called Trade coffee.
In order to guarantee the authenticity of this eefthe bidders will
have to support by documents the origin of theeeolfy means of a
certificate issued by an NGO or import companyhef sort of coffee.

! Ley 23/1998, de 7 de julio, de Cooperacion Internacional para el Desarrollo. BOE N° 162, de 8 de julio
de 1998

? Institutional Declaration of the City Council in favour of promoting Fair Trae products
® Red x CPE initiative

* The contract will be extended for another year unless revoked within the last three month of supply
period

® Plec de Prescripcions Técniques i Sanitaries que regira el Concurs Public 647/99 per adjudicar el
Contracte de Gestid de Serveis Publics consistent en la Concessio de I'Us de Domini Public per a
I'Instal-laci6 de Maquines expenedores de Begudes i Menjar als Centres de la Universitat Autonoma de
Barcelona.
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The origin of the coffee has to be clearly dispthyps the vending
machine, highlighting the Fair Trade label.

Further specification on FT coffee within the tendecument:

8.7. Fair Trade

8.7.1. Coffee beverages in hot beverage machinksavie to use
Fair Trade coffee. As soon as technical, logistied aecconomic
conditions allow it, the AUB will ask the suppliecf vending
machines to expand their range of products in figlsl (note of the
author - i.e. Fair Trade) to other hot drinks (taad chocolate), food
and cold drinks.

8.7.2. The vending machine company has to ceriifyall necessary
documents that all the supplied products are indéedr Trade
labelled. The origin of the coffee has to be clegalisplayed on the
vending machine, highlighting the Fair Trade label.

Key actors involved

The service tender for vending machines was prepéne the Prevention and
Environment Offic SEPMAY of the AUB. The supply of Fair Trade coffee was
made possible through co-operation with the loc&ONSETEM, who organised
awareness raising campaigns on Fair Tradternativa 3, the main Fair Trade coffee
importer in Spain, took also part in the awaremassng campaign.

The project was supported by the Youth SecretarthefGovernment of Catalonia
and the Barcelona Provincial Council.

Difficulties encountered

A national Fairtrade lab&{one of the 21 national labels under the Fairtizateelling
Organisations initiative — FLO) has only startedergly. At this stage, few importers
and traders are using it and public administratiares not fully aware of FLO or
IFATlZ.lTenders tend therefore to not further specify whactually meant by ‘Fair
Trade™.

The vending sector in Spain was not used to faitinage kinds of requirements. Some
firms bid for the service contract without providimnformation about Fair Trade.
Before the publication of the call for tenders btpproject, where all stakeholders
met to assess future difficulties and barrieresvaags to overcome them.

® Servei de Prevencio | Medi Ambient — SEPMA : http://www.uab.es/osha

" SETEM - http://www.setem.org/catalunya/

8 Alternativa 3 http://www.alternativa3.com/

® Asociacion para el Sello de Comercio Justo - Fairtrade labelling organizations (FLO) www.fairtrade.net
— In Spain: selloflo@comerciojusto.org

% The International Fair Trade Association (IFAT) - www.ifat.org

" The City Council of Vitoria/Bask Country, for instance, is an exception specifying that Fair Trade
coffee sold in civic and sports centers must be certificated by a national or international label, and
furthermore, that the vending machines must clearly display the origin of the coffee.

ICLEI European Secretariat, Leopoldring 3, D- 79098 Freiburg, Germany.
E-mail: peter.defranceschi@iclei-europe.org, tel: 00 49-761 368 920, http://www.iclei-europe.org
Buy Fair project: www.iclei-europe.org/buyfair




University canteens and restaurants, ruled by @natbntract, were invited to shift
from conventional to Fair Trade coffee, howeveeythefused alleging that the costs
were higher.

Fair trade snacks were displayed in the food vendiachines at a higher price than
ordinary ones. The demand for these products wasnmmugh to keep these products
in the machines, and over time the Fair Trade shdidappeared.

Complementary Measures

Apart from offering Fair Trade coffee in its vengimachines, the AUB carried out
awareness-raising campaigns together with SETEM.

In 1999-2000 AUB and SETEM launched a campaign &bBair Trade that include
an exhibition and conferences about Fair Trade.

Fair Trade t-shirts are used as identifiers forgéeple involved in the organisation of
the annual party of the AUB.

The AUB handed out cups to academics and admintisrataff to avoid using
disposable ones. Each cup has a message linkingpemental protection to Fair
Trade: FAIR TRADE + REUSABLE CUP = + JUSTICE -ASTE.

All the selections of hot beverages in vending mraah have the so called “no plastic
cup option”. People using their own cup are rewdrdith a small discount on the
consumption price.

Results achieved

Approximately 6500 kilos of Fair Trade coffee amdsannually through 50 vending
machines which are run by three dealer companiesin&l 15 to 20 producer families
in Chiapas and Tanzania can make their living ftbenamount of coffee saoftl

Further information

Contact:

Mr Paco Mufioz

Servei de Prevenci6 i de Medi Ambient (SEPMA)
Edif. Rectorat

Universitat Autonoma de Barcelona
E-08193 Bellaterra (Cerdanyola del Vallés)
Tel. +34 935811571

Fax. +34 935814142

Email: paco.munoz@uab.es

Tel. 93 581 1571

http://www.uab.es/osha

12 SEPMA 1999 ‘Sistema de vending de la UAB — Consum responsible’
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