ICLEI

Lievemmamiy

Fair Trade Status in South Asia

Buy Fair Project

Prepared by: ICLEI-South Asia

i:

This report was produced as part of the Buy Fair poject, co-ordinated by ICLEI
European Secretariat, funded by the Dutch NationalGovernment. For more
information visit the project website at: www.buyfair.org



Table of Contents

Pg. No
B 1= 0] =P PO PP PP PPPPPPTRP 3
ACKNOWIEAGEMENTS ...ttt e e e e e e e e e e e e e eeebnae e nnnan 4
(€10 1STST= T Y2 5
(@ aF=T o) (=] ot Al [ 01 (oo [T 1o o IR 6
O S O A V=TV = PP PP PPPPPRPPR 6
1.1.1.  WhatiS Fair Trade?. ..o 6
1.2.  Purpose of thiS StUY.........ceuuuuuieiiiii e 7
IR TR |V =1 0 To o (] (oo | /0PRSS 8.
Chapter2: Fair Trade Status in SOUth ASIA..........cceeviuiiiiiiiiiiiee e eeeeeeeeeeee e 9
2.0, NEPAL e ae e e 10
2. 1.1 OVBIVIEW..uttttiiiiiieeieeeeet e et e e e e e e e e e e e e e e s s s e e e e e e e e e e e e e e e e e e s e s s bbb brreeee e 10
2.1.2. Products typically traded............coooviiiiiiiiiiii e 10
2.1.3. A brief case study: Mahaguthi..............ccoeeiviiiiiiiii e, 11
2.2, Bangladesh... ..o 12
2.2. 1. OVEBIVIEW...uttttieiiieeeeeee et et e e e e e e e e e e e e e e e s s s mmmne e e e e e e e e e e e e e e e e e s e e e bbbt bbb eee e e 12
2.2.2. Products typically traded............coooeiiiiiiiiiiiii e 14
2.2.3. A brief case study: ECOTA Fair Trade FOrum..............cceeovvvvvevvvnnnnnns 14
2.3, PAKISTAN ... 15
2.3 1. OVBIVIEW. . utitiiiiieeeeeeee ettt e e e e e e e e e e et e e e e e e e e e e e e e e e e e e s s bbb bbb e e e e e 15
2.3.2. Products typically traded............cooeviiiiiiiiiiii e 15
2.3.3.  Government initiative to promote fair tradeotton.............................. 15
2.3.4. Case Study: Talon SPAILS......ccceviiiiimiiiiiiieee e 16
2.4,  Fair trade status iN INAIA......ccooviiiiiiiiiiiii e 16
24.1. Numbers of producers engaged in fair tradiives...............ccccceenn... 17
2.4.2.  Type of producers iNVOIVE.........ccoeviiiiieeeeiiiieeeeeee e 17
2.4.3. Type of products typically traded..............ooovriiiiiiiiiiiii e, 17
2.4.4. Main export markets (or local markets)............ccceevvvevvvviiiiiiiccinee. 18
2.4.5. Promotional NGOs/networks operating locallg®k...........cccceeeeeeeennn. 18
2.4.6.  Activities of international/national certiditon bodies................cc..u..... 20
Chapter 3: Good practices in India in supporting far-trade .............cccceeeiiiiiinenneeenn. 21
3.1, NAONAI LEVEL..cciiiiiiiiiieieeee e 21
3.1.1. Procurement of fo0d grainS..........ooovviiiiiiiiiiiiiiii e 22
3.1.2. Initiatives taken by the Textile Ministry Gobvt of India to promote
NANAICTATTS. ... e 22
3.2,  State and Local IeVel.........cooo e 23
3.2.1. Uzhavar Sandhai (Farmer’'s Market) in Tamifldla............cccooeeeeeeen. 24
3.2.2. Local haats and Melas.............ooooiiiiiiiiiiiiiiiieece e 28
Chapter 4: Recommendations for future support meastes by local governments 30
T ]S (U PP 34

EIIE

FAIR



ICLEI

Table of Figures

Figure 1 Women at work in Sanahastakala...............ccccoiiiiiiiiiiiiiiiiiiieeeencceeeiiis 10
Figure 2: Products of MahaguUthi.............ccooiiiiniiiiiicceeeeeeeeee e 11
Figure 3 RYINU BaAzZAar........ccoooiiiii e ee e 24,
Figure 4: Governor of Tamil Nadu at Uzhavar Sanslhdiadurai..............ccccceeeeeeeeen. 26
Figure 5: View of a village Haat..........coooeriiiiiiiieii i 28
Figure 6: A bangle seller at DilHaat.................cuuuiiiiiiiiiieeeeee e 29
Tables

Table 1:A comparative analysis of the income geeeéray Fair Trade activities....... 12
Table 2: SWOT Analysis of Fair Trade Handicraftdtrots in Bangladesh................ 13

Table 3: Indian Organizations registered with In&ional Fair Trade Associations. 17

e T[T
3 LR




Acknowledgements

ICLEI South Asia would like to thank the followinmeople and organizations for
providing us with required information and valuableggestions.

Mr. Arshad Siddiqui, Director of ECOTA Fair Traderem

Mr. Arun Raste, the director of International Reses for Fairer Trade (IRFT)
Mr. Lucas Caldeira, CEO, Asha Handicrafts Assocrati

Mr. Immanuel Bundellu, Manager Crafts & Producerv8lepment, Asha
Handicrafts Association

Mr. Piyush Rout, Coordinator, City Managers’ Assdicin Orissa

Mr. Krishna Gopal, Coordinator, City Managers’ Asistion Tamil Nadu

City Corporations of Bhubaneswar, Nagpur and Chienna

Study team ICLEI South Asia:

Emani Kumar, Executive Director
Anurag Mishra, Program Manager
Pooja Shukla, Project Officer

For further information, contact us at:

ICLEI-South Asia
1% Floor, Tower B, Logix Technopark,
Plot No.5, Sector-127, Noida-201301 India

Phone: +91-120-4368631
Fax: +91-120-4368401
Web site: www.iclei.org/sa

ICLEI

FAIR



Glossary

Uzhavar Sandha(Tamil Language)- Farmers’ market

Rythu Bazaar(Telugu Language): Farmers’ market

Shetkari Bazaarn(Marathi language): Farmers’ market

Haat (Hindi language): A traditional concept of weeklymonthly market. In these
haats,farmers or craftsmen of that region come andtkell products. It is generally a
mobile and transient arrangement. Sdraatssell only a specific item like vegetables,

spices, handicrafts, etc and some have mixed items.

Mela (Hindi language)Melais larger in size compared baatand sells a wider variety
of commodities.
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Chapterl: Introduction

1.1. Overview:

1.1.1. What is Fair Trade?

Fair Trade is a trading partnership, which seeleatgr equity in North-South trade. It
contributes to sustainable development by offerefter trading conditions to, and
securing the rights of, disadvantaged producetiarSouth. The Fair Trade movement is
actively engaged in supporting producers, in rgiawareness, and in campaigning for
changes in the rules and practice of conventioadlkt

Fair Trade aims to give disadvantaged small produaed workers more control over
their own lives. It addresses the injustice of ffisient income for a decent living and

insufficient market access by guaranteeing thatlycers receive fair terms of trade and
fair prices or wages — however unfair the converdionarket is.

Key principles of Fair Trade:

Creating opportunities for economically disadvantagd producers

Fair Trade is a strategy for poverty alleviationl @ustainable development. Its
purpose is to create opportunities for producers hdwve been economically
disadvantaged or marginalized by the conventigaaling system.
Transparency and accountability

Fair Trade involves transparent management and esaiah relations to deal
fairly and respectfully with trading partners.

Capacity building

Fair Trade is a means to develop producers’ indégece. Fair Trade
relationships provide continuity, during which pusérs and their marketing
organizations can improve their management skiltstaeir access to new
markets.

Payment of a fair price (No middlemen)

A fair price in the regional or local context iseothat has been agreed through
dialogue and patrticipation. It covers not only tosts of production but enables
production, which is socially just and environmdigtaound. It provides fair pay
to the producers and takes into account the pimapequal pay for equal work
by women and men.

Gender Equity

Fair Trade means that women’s work is properly @dland rewarded. Women
are always paid for their contribution to the protilon process and are
empowered in their organizations.

Working conditions

Fair Trade means a safe and healthy working enwiemt for producers. The

! Definition adopted by FINE Network
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participation of children (if any) does not advéyssfect their well being,
security, educational requirements and need for el conforms to the UN
Convention on the Rights of the Child as well asldgw and norms in the local
context.

The environment

Fair Trade actively encourages better environmeartadtices and the application
of responsible methods of production.

1.2. Purpose of this study

This study has been conducted as a part of thegrguy Fair — European public
procurement guidelines for fair trade’. The objective of the Buy Fair project is to
develop practical guidelines for public procurer€Europe wishing to purchase fair trade
products, through detailed consultation with kewpkeholders in Europe and the
developing world. The project is funded by Dutchnidiry of Housing, Spatial Planning
and the Environment (VROM) and International Enmimental Grants Programme.

This study has been conducted by ICLEI South Asiget an understanding of the status
of fair trade in South Asian countrieghis report provides a brief overview of the
status of fair trade in three South Asian countries Nepal, Bangladesh and Pakistan
and a detailed study of the fair trade status in ldia.

The report is divided into three partShapter 2 consists of the current status of Fair
Trade in Nepal, Bangladesh, Pakistan and India.Nepal, Bangladesh and Pakistan,
report provides a brief overview of the present dstit fair trade status of each country,
typically traded fair trade products and a briea#®tion of a fair trade organization in
each country. For India, the report provides imfation about the number and type of
producers engaged in fair trade market, type oflyects typically traded and local Non
Government Organizations (NGO) and networks prongofair trade.

Chapter 3 consists of good practices in India at the Natfior&tate and Local
government level, which directly or indirectly supp fair trade. One good practice
described in this section is the concept of ‘Difacimers’ market'. A detailed analysis of
this scheme is conducted to understand its funcigprbenefits to farmers, and reasons
for its success or failure.

Chapter 4 is the final chapter and consists of recommendatior measures that local
governments can take to promote fair trade. Themsrmmendations have been
developed based on the analysis of the good pesctind the discussions with the local
governments and NGOs.

7 FAIR
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1.3. Methodology

Review of literature available on the fair tradatgs in South Asian countries
NGOs working in this field were identified and cacted.

Information about NGOs was collected through qoestaires (See annexure 6).
Discussions with experts (NGOs and local governsjetiirough meetings,
telephone conversations and emails

Good practices of governments in supporting faidér at national and local level
were identified and documented.

Local governments of 12 cities were contacted daltopic of fair trade was
discussed with them. City Corporations of Maduyalior, Jabalpur, Nagpur,
Guntur, Shimla, Udaipur, Sangli, Agra, Bhubaneswiyderabad and Coimbatore
were contacted. These were telephonic conversatmnsderstand the level of
awareness amongst the city governments.

A questionnaire was then designed and sent toellegant contact person in the
city corporations (See annexure 7). The formahefduestionnaire was kept very
simple as during telephone conversations it wagizesh that the level of
awareness amongst the city officials about fanldéres low Keeping this in mind,
a brief note explaining the basic principles of taade was also sent along with
the questionnaires

Based on the discussions and suggestions of thesNB@ the city governments,
a set of recommendation is developed.

5 FAIR
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Chapter2: Fair Trade Status in South Asia

South Asia is one of the most densely populatetnsgn the world with cities bursting
at the seams and alive with activity. Diversityfasind around every corner — even the
land varies with each mile — and is part of thetleusnd bustle of everyday life.

The economies of South Asian countries are agrariamaturé, with the major crops
being rice, jute, tea and sugar. Exports from Séwlan countries are mainly constituted
of raw materials such as iron ore and labor intengind un-standardized processed
goods such as leather shoes and textiles.

The agricultural sector in these countries is nyamdmposed of small scale and marginal
farmers. Apart from these farmers, there are a mundd small-scale producers of
handicrafts, which have been the main source alywwed goods in these countries, until
recently. In the last few years, with the adventiloéralization of these economies with
respect to trade and rapid industrialization, tiwelihoods of both small scale and
marginal farmers and handicrafts producers hava bedangered, with many migrating
to the cities to work as unskilled laborers.

Fair-trading can prove to be a suitable mechansimmprove the lives of such farmers,

craftsmen and other small-scale producers, helgiegn sustain their livelihoods and

maintain their traditional lifestyles. Fair-tradgmods in South Asia are mostly rice,

cotton, tea, coffee, fruits, juices, plants, flosrand handicrafts for which there is a huge
global demand owing to the rich cultural backgroamdl diversity of the South Asian

region.

There are many NGOs and networks from South Admgtware actively participating in
the international fair-trade movem@mind most of these are linked with International
fair-trade organizations. However, at national l&vdair trade has not yet gained
momentum in South Asian countries.

2 Agriculture contributes to a majority of the Grd3smestic Product of the country.
? International movement/level refers to internagiomading of locally produced commodities.
* National level refers to the local trading of lthggproduced commodities.
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2.1. Nepal

2.1.1. Overview

Though the concept of fair trade was introducedsaaly as 1960’s in Nepal, till mid 90’s
without any organization to look after it, the sadid not see any considerable growth.
Now it has gained momentum in recent times.

Most of the fair trade organizations in Nepal tangeor women as beneficiaries for their
programs and trained them in weaving and handiskalft.

Most of these organizations are members of therd¢ide called Fair Trade Group of
Nepal, and International Federation for Alternaffvade.

Figure 1 Women at work in Sanahastakala

Source: http://www.catgen.com/sanahastakala/EN/

2.1.2. Products typically traded

The products typically traded under fair trading\iapal are- Handicrafts, bags, jewelry,
handmade paper products, Thangka painting, st@teessculpture , wooden sculpture
and carving, musical instruments, felt wool progdudarpet, acrylic hand painting from
Pokhara.

&l ;:::-
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2.1.3. A brief case study: Mahaguthi

Mahaguthi, “big cooperative”, in Kathmandu is arFarade Organization that runs a
shelter where destitute women can live, be traindthe art of handicrafts, take literacy
classes, and where their children receive an eucat

The founder of the organization based the orgaizain the principle of self-reliance,
and started the shelter in 1979. Women come tostie#ter from rural communities and
26 live in the shelter at a time. After their yedrstay is completed, the women must
leave the shelter but Mahaguthi continues to beyr throducts and sell the handicrafts
overseas and in the Mahaguthi store in Kathmandidit®nally, the women’s children
are allowed to stay on at the shelter, sometimesrfany years, until they complete
primary school. The fact that the children arevaéld to stay on is very inspiring because
many children of impoverished families find worls, @ domestic servant, or in a factory,
in order to increase the family’s income. Providingd, board and free education for the
children of the poor women in the program prevéet ¢hildren from joining the work
force as young as age seven.

In addition to the production from the shelter, Mghthi employs 41 producers who
work above the display room in Kathmandu. Thereraoee than 150 producer groups,
with a total of 1200 members, who live elsewheral daviahaguthi collects and
reprocesses their products. Mahaguthi provides aesigns, market feedback on which
designs are bought the most in the stores, loadsfiaancial support to all of its
producers. The market is 30% internal and 70% patao Nepal. Alternative Trading
Organizations such as Oxfam are the major buyekséabfaguthi products.

(Source: Toward Bottom-Up Accountability: Negotiaty Cooperative Development
Projects in Nepal, A study by Amalie L. Andrew, Haftord College, Department of
Political Science, April 12, 2004)

ST

Figure 2: Products of Mahaguthi

Source: www.htp.com.np
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2.2.Bangladesh

2.2.1. Overview

The handicrafts sector in Bangladesh has beenwimlip the principles of fair trade for
almost two decades.

In the early seventies, after the independence w@faBangladesh, a number of
International Development Organizations extendedirtiprograms to just-emerged
Bangladesh with the aim of rehabilitation with spéfocus on women and children war
victims, poverty alleviation, rural development. €Be non-government organizations
(NGOs), along with other local initiatives, idendid craft production & marketing as one
of the ways to ensure wider coverage in povergvation. By improving the knowledge
and skills that already exist in the community doi¢he Asian tradition and heritage of
rich aesthetic sense and craftsmanship, it wouledseer to ensure small investments and
increased involvement of women.

Various programs were, thus, taken to improve titkgenous skills and knowledge of
these artisans and producers to compete in thalghoarket. Due to the success of these
initiatives, a number of micro, small and mediumeeprises developed in this sector.
Consequently, at times, the need for a commonagptatffor sharing and collaboration,
among the NGOs working in the handicrafts, was felt

In 1990, ECOTA Fair Trade Forum came into existetethe office of Oxfam
Bangladesh with the initiative of Oxfam represeamtaiand the NGOs active in crafts
having commitment for ensuring sustainable devekunand well-being of the artisans
through practicing Fair Trade standards. A fulldfied Secretariat was established in
1992. Since its inception, this forum has been wmgrkor the promotion of the craft
business by Fair and Ethical Trade standards timatad poverty alleviation, artisan
development & women empowerment, with special coné& environment

The facts presented below are gathered from a Bassiudy of the Fair Trade producers
of Bangladesh conducted by ECOTA Fair Trade Fornrdanuary 2006. The statistics
shown below representing 18 producer groups fromDigricts of the country. The
surveyed 18 producer groups supply their 35% protguthe Fair Trade Organizations.

Table 1:A comparative analysis of the income genetad by Fair Trade activities

Type of | A. Income per day in| B. Opportunity cost Economic Impact
craft FT (Earning in the | Ratio

Domestic Market) A/B
Weaving EUR 1.34 (1.68USD) EUR 1.00(1.25 USD EURID34 USD)
Tailoring EUR 1.35 (1.70 USD)| EUR 1.00(1.25 USD EUBBL(1.36 USD)
Embroidery| EUR 0.56 (0.70 USD)| EUR 0.44 (0.55USD) EUR0 (1.27 USD)

Source: Fair Trade in Bangladesh: Development leypgbople, February 2006, Paper presented by:

Arshad Siddiqui, Director, ECOTA Fair Trade Forum

Tablel shows a comparative picture of income floivtlee producer groups with
mainstream market. It is noticed that half of theveyed producer groups are working as

12
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Private Company and running successfully with thenstream market model. Within
these producer groups 50% work with the destitutamen, 30% with previously
workless handloom weaver and 20% work with thegadous women. These producers,
other then their present work with Fair Tradersjehfew options to work for subsistence
like Rickshaw pulling, day labour, working in saitdustry, fishing, working in boat, etc
for man and daily labour, House maid, Husking fog tvomen. At the same time the
producer groups are taking steps for advance payroam, day care centre, education
for the child of the artisans, savings from paymdaisic vocational training etc. Also,
these Fair Trade initiatives are helping to revilie decaying options of crafts like
handloom as it in the case of Narshingdi wheredhee famous Baburhat handloom
product were at the edge of decline. The introductof fair trade export oriented
handloom production gave a fresh and intensivetitodtie weaving dealing there.

An initial scrutiny of the Fair trade handicraftector as a whole from outside itself

reveals the potential and the uniqueness. Thewoillp presents a SWOT analysis of the
Fair-Trade handicrafts sector in Bangladesh asa@eniven that handicrafts are used as
a tool for welfare of the weaker section of theistc

Table 2: SWOT Analysis of Fair Trade Handicraft Products in Bangladesh

Strengths Opportunltles
Large employment Growing exports and inclination to Fair
High Value add Trade handicrafts
Low Capital investment - Growing taste and attentiveness to
Strong revenue base — skill Alternative Product
Cultural association - Social / Voluntary agency interest
Practical approach - Technological developments
Weaknesses Threats
Un-organized production base - Competition from other Asian countries
Lack of Working capital - Low returns — weaning margins
Drudgery and duration of manual Raw material scarce - depletion
process /preservation
Lack of Alternative market intelligence- Competition from machine made goods
Lack of proper ICT comprehension in domestic segment

Source: Fair Trade in Bangladesh: Development leypbople, February 2006, Paper presented by:
Arshad Siddiqui, Director, ECOTA Fair Trade Forum

3 FAIR
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2.2.2. Products typically traded

The products are mostly handicrafts including hagfality products of ethnic, traditional

and contemporary, international designs, made udifigrent kinds of media and craft

techniques like Bamboo, Cane, Grass, Jute, Leallkeeracotta and Pottery, Hand Woven
Textiles and Garments; Candle and Wax, HandmadeerPdgakshi Kantha and

Embroidery, Batik, Block, Tie-dye, Wood, Wroughoty, Brass, Silver, and other types
of handcrafted products like incense, hemp twiroglpcts etc.

2.2.3. A brief case study: ECOTA Fair Trade Forum

ECOTA Fair Trade Forum (EFTF) is a national netwuagkoody of NGOs and Small and
Medium Enterprises (SMEs) that are involved in @reduction and marketing of
handicrafts at the national and international le$&hce 1990, EFTF has been working to
promote handicrafts and to uphold the intereshotisands of destitute artisans working
in this sector throughout Bangladesh.

At present, EFTF is working with 26 craft producioigjanizations. These organizations,
altogether, represent nearly 115 thousand ruraluabdn artisans of which more than
80% are women. The overall remittance contributeleély by the ECOTA Fair Trade

Forum members in the national economy through #iveTrade handicraft export was
around 3378,000 Euro last year.

Since its inception, EFTF has been working to ughlé interest of the producers and all
its interventions are targeted, either directlyiralirectly, towards the betterment of the
artisans of all the member organizations.

At present EFTF is delivering its services basethoge programme components:

1. Education, Campaign, and Advocacy,

2. Networking and Coordination, and

3. Member Support Services.

EFTF is funded by subscription from member orgamrs and also by funds and
technical assistance received from internationahags and NGOs.

EFTF is planning to establish a design centre tetntiee basic requirements of this
sector. A Designers Forum, constituting institaéb people, will work to share the
applied aesthetic with the artisans. The outputlvélshared through training, workshop,
and through specialized publications. The publocsti will include market forecasting,
product catalogue, and buyers’ information. To make buying process more
convenient, EFTF is studying the feasibility ofaddishing a Display centre that will
keep all craft products along with the quick bugervice. EFTF label will suffice the
piracy problem. Digitalization of Bangladeshi Cra&ctor is another view of EFTF to
keep the sector capable of market trend wherédaltelated things will come up to palm
with updates.

(Source: Fair Trade in Bangladesh: Development thetpeople, February 2006, Paper
presented by: Arshad Siddiqui, Director, ECOTA Falirade Forum
and discussions with Mr. Arshad Siddiqui)
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2.3.Pakistan

2.3.1. Overview

The concept of fair trade came into existence a j@ars back. There are a few
organizations involved with the trading of fairdeagoods from Pakistan. The national
government has taken initiatives to safeguard titerésts of cotton growers in the
country. The grower is now assured of guaranteecepreven in depressed market
conditions and falling international prices.

2.3.2. Products typically traded

Sialkot in Pakistan is known as the ‘world capaifootball production.’

Fair trade Labelling Organizations Internatiomarks with 3 sports balls partners in
Pakistan, which were certified in 2002Along with sports balls, Pakistan is involved in
trading of fair trade cotton, handicrafts, cand&s] home textile products.

2.3.3. Government initiative to promote fair trade of cotton

Pakistan today enjoys a unique position in theooottorld, ranking fourth in production
after Peoples Republic of China, USA and Indias klso one of the biggest exporters of
cotton yarn. This distinction it has achieved fystdue to government’'s efforts and
massive support to the grower to increase productial secondly, due to government’'s
support price policy successfully implemented bg ffrading Corporation of Pakistan
(TCP).

This has protected the growers from the adversectsffof wide fluctuations in
international prices, so more production no longeans lower return to the grower but
more farm income. The grower is now assured of auteed prices even in depressed
market conditions and falling international pricBskistani grower received fair price of
his produce during the year 2004-2005 despite asae production of cotton of about 15
million bales, which was the highest in the histofyPakistan.

TCP was inducted to procure lint cotton to safedube interest of cotton growers in the
year 1999-2000. The objective of TCP’s procuremenib stabilize the price of seed
cotton and to ensure fair return to the growersp&sGovernment directives, TCP enters
the market to procure lint cotton for boosting #eed cotton price to the support level
and as soon as it is achieved, it withdraws from rtiarket. The objective of TCP’s
procurement is to stabilize the price of seed cottoensure fair return to growers.

TCP through its price support operations succdgsiulplemented Government policies
relating to cotton sector and acted as psycholbgicaal booster for the growers.

It helped in maintaining stable prices in the cowrit the larger interest of cotton
growers and also helped in improvement in qualitg production of clean cotton in the
larger interest of the country.

(Source: Cotton Production in Pakistan and Role of Tradingogporation of Pakistan

in Price Stabilization: By Mahboob Akhtar, Dy. Gersd Manager, Trading
Corporation of Pakistan)
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2.3.4. Case Study: Talon Sports

The city of Sialkot in the northeast of Pakistanthe center of the sports equipment
industry. Between 25,000 and 30,000 of Sialkot'®,800 inhabitants work in this
branch. Nearly all the world-famous trademarkedtsparticle brands are produced there
by sub-contractors. Due to the low wage level invemtional trade, families are forced
to make their children add to the family income awatk in order to make ends meet.
Since 1998, gepa Fair Handelshaus has been pramoiitballs from Talon Sports in
Sialkot, which are a real alternative to the ballsall famous brand name producers.
While the commercials - due to strong internatigm@ssure - committed themselves in
the so-called Atlanta Agreement, which prohibitsicctaborers younger than 14. The
approach of Talon Sports goes far beyond this. ybisg, middle-class enterprise pays
wages for fair trade balls which are up to 50 part@bove the average salary level. The
higher wages enable families to support themsebidsout the need of child labour in
the long run. Furthermore, Talon Sports also offeesnen a possibility to contribute to
the family income. Before the Atlanta Agreement dahd conversion to big stitching
centres, quite a few women stitched balls at haamdhe Islam-based Pakistan does not
permit men and women to work in the same localiflésis, many women lost their jobs.
Talon Sports, however, co-operates with 43 stitghuantres, which are exclusively for
women. Thus, 34 per cent of the Talon Sports ilsmade by women. This is very
important, as stitching is one of the few employhwgportunities for women.

As far as time allows and whenever possible, T&ports preferably passes gepa Fair
Handelshaus orders onto to the women stitchersstAtlhers are paid "by ball" and, for
the first time, are reimbursed hospital costs ardigss whether they produce fair trade
or conventional balls.

Talon Sports committed itself to convert the whioddl production to fair trade criteria,
as soon as fair trade would be able to distribigetdtal output. At present, Talon Sports
only sell small volumes to the fair market, whichturn only provides higher wages for
those quantities.

With the extra price, fair trade also facilitatdse tsmall-scale credit programme in
Sialkot. Loans on an average of 500 Euro are gdaftte small shops or water pumps,
etc. from this fund. The village development fusdnanaged by the "Talon Fair Trade
Welfare Society".

The average fair trade premium is approx. 1 Eurdopd, so that it was possible in such
a short period of time as the end of 1999, to mak2680 Euro available for higher
wages and the relief fund for the workers.

(Source:
http://www.globalmarch.org/campaigns/worldcupcampgaiSport%20support/gepa.php

)

2.4 Fair trade status in India

The concept of fair-trading is not entirely unknoimrindia, but it is yet to develop into a
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full-fledged movement. Even if 1% of the Indian pégiions subscribe to the Fair Trade
movement, we would be in a position to impact equahber of small producers who
would otherwise be marginalized.

At the international level India’s participation tihe fair-trade movement is increasing at
a steady pace with the active involvement of ma®@Qs and networks. At the national
level, a few NGOs are trying to promote fair-traaled spread awareness about this
movement. Moreover, the government of India, somagesgovernments, trade unions
and companies have already been working on schédmedave the same underlying
principles as fair-trade. In some states, farmeosvong sugar cane, cotton, rice, tea, etc,
have organized themselves and formed co-operatisietges and associations that follow
fair trade principles. Similarly, in the handicsafsector, many artisans and craftsmen
have formed cooperatives and self help groups fiiw fair trade principles. Many
Indian NGOs are involved with fair-trading of haowifts.

2.4.1. Numbers of producers engaged in fair trade initiatves

There are more than 40,000 poor and disadvantagedldde producers in India. Table 3
gives the total number of Indian organizations tratassociated with FLO, IFAT and
Transfair USA.

Table 3: Indian Organizations registered with Intemational Fair Trade Associations

Name oNo. of Organizations

Product (NGOs, cooperatives) | Registered with/ member of
Tea 26 Transfair USA

Rice 3 FLO labelled

Juice 1 FLO labelled

Cotton 1 Certified by Fairtrade Foundation
Handicrafts | 25 IFAT members

Annexure 1 gives a detailed account of the namdsatal number of organizations that
are associated with FLO, IFAT and Transfair USA.

2.4.2. Type of producers involved

The Type of producers that are involved in fairingdincludes Cooperatives, Farmers’
Association, Non government organizations, Artissmmmunities/societies, Women
associations, Self help groups and Large privatioseompany (ITC).

2.4.3. Type of products typically traded
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Handicrafts, tea, cotton, rice, flowers and juice the most commonly traded products
from India. Most of the fairtrade dealings in cadetea, rice and juice involve FLO
which allows the product to carry a Fairtrade lab&lO gives credibility to the Fairtrade
Labels by providing an independent, transparentcamapetent certification of social and
economic development.

Bags, jewelry, garments, decorative hangings, tabdee, textile, desk accessories,
furniture, Dhocra, Applique & Patch Work, Horn Gk&food, CraftStone, CarvingTasar,
Painting, Sabai Grass, Coir, Terracotta, Golders§raugs, etc form a major portion of
the products involved in fairtrade in India. Theaee many organizations which are
invovled in fairtrading of these products.

2.4.4. Main export markets (or local markets)

At present, due to lack of awareness, fair tradelpects have no market within India. The
market share of fair trade products will increaseally when awareness about the fair
trade movement increases amongst the local popnolati

Though Indian fair trade products like tea, ricatt@en and handicrafts have an
international market. Organizations like Max Haeeland Trans USA provide a global
platform to these products through their onlinereto Organizations dealing with

handicrafts, garments, jewelry, etc. have their ¢vaal outlets and online stores or they
are a part of a bigger chain of online stores Gitebalexchange.

2.4.5. Promotional NGOs/networks operating locally NGOs

NGOs active in India in the field of fair-trade cl@ categorized as following:

A. NGOs involved in non-trading activities: There are very few NGOs that are
involved in promotional activities and provide sees in the field of fair-trade. One
such NGO is International Resources for Fairer @ @@RBFT), which was established
in October 1995.

International Resources for Fairer Trade (IRFT), is a non-trading NGO involved
in capacity building of producers groups, advocaogl promotion of Fair Trade.
IRFT along with Traidcraft Exchange UK, is currgntivorking on a project on
domestic Fair Trade in India titted PROFIT (Makifigade Work for the Poor:
Promoting Fair trade in India). The project woultempt to develop the fair trade
market within India: it will target domestic fairade rather than focusing on export
markets which are beyond the capacity of manytfade micro and small enterprises
(MSEs) and poor producers. This project aims taicedpoverty amongst poor and
marginalized producers in India by developing tharket for fair-trade products
within India. The project will benefit some of tip@orest communities in India. For
these communities employment and income generappgrtunities are limited and
those that exist are often seasonal, poorly paidexiploitative. Fair-trade enterprises
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can play an important role in providing employmesmd income generating
opportunities, and reducing poverty. Producers ae@riety of problems in finding
markets for their products.

This project will help them by:

Researching the potential for fair-trade productd #¢he concept of
fair-trade in the Indian market

Raising awareness and understanding of fair tradedia amongst
potential consumers (the middle class), the mel&y decision
makers, academics etc

Developing the Indian fair trade market in ordeowyde market
opportunities for more than 40,000 poor and disathged fair trade
producers.

Implementing fair trade standards and systems dmpte confidence
amongst consumers in fair trade and ensure highitgdair trade
products

Facilitating the sale of fair trade products througn interactive
website

More information on this organization can be fourftbm the website:
http://www.irft.org/index.html

B. NGOs involved in trading activities: Most of the NGOs that are involved in
trading activities are dealing with products likendicrafts, bags, garments etc. Some
of them work directly with the artisans and the teaasraftsmen of traditional Indian
handicrafts and some work with artisan co-operatigelf help groups etc. They offer
services at various levels like sourcing; suppgrtand empowering Artisans and
some also provide assistance to artisans in degjgmnarketing and in business.
These NGOs are linked with international fair tramtganizations. Description of a
few such organizations can be found in annexure2.

Networks

Networking of fair-trade organizations in India ¢éskplace at various leveRair Trade
Forum - India is a national network of Voluntary OrganizatioRspducer Cooperatives,
Producer / artisan groups and development orgaoizatnvolved in income generation
activities, facilitators of fair trade, Alternativerading Organizations, Intermediary and
support services organizations and promoters otri@ile concepts etc. It is a member of
the Asian Fair Trade Forum and shares concerns imidrnational Federation for
Alternative Trade (IFAT).

There are regional networks like Federation of Bolridia Producer Associations
(SIPA). SIPA is the collective initiative of needyd interested artisan groups and their
support organizations - Voluntary organizations (D&} Producer Co-operatives and
self-help group (SHG) networks in South-India inedl in trade towards sustainable
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livelihood of artisans, since 1986.

E-networking

E-networking is an innovative and effective metlodadtonnecting the suppliers with the
buyers. A few such schemes have been launchedramdraning successfully in India.
ITC eChoupal, a program of ITC, Limited, in India, is regardeyg many as an example
of best practice in e-commerce that is improvingnirs’ productivity and livelihoods.
Through the establishment of a network of 5,10@llammputer kiosks (choupals) in
Indian villages, an estimated 3.5 million farmeasé access to real-time information that
enhances their ability to make decisions, conneith Wuyers, and succeed in the
marketplace. The eChoupal program provides computeaining, and Internet access,
helping small producers obtain better prices, a agethe market and agricultural data
they need to improve their efficiency and incom&€ states that farmers’ output prices
are up by 20 percentMore information about this can be found in annexa

Examples of other such networks:
http://www.agmarket.com/
http://akashganga.in/

2.4.6. Activities of international/national certification bodies

International certification bodies

There are no national certification bodies fortfanle in India. All fairtrade products are
certified by International bodies like TransFairA]$airtrade Foundation UK, etc which
are members of Fairtrade Labelling Organizationterivational (FLO). FLO is the
worldwide Fairtrade Standard setting and Certifaratorganisation. FLO International
exists to improve the position of the poor and dvsetaged producers in the developing
world, by setting the Fairtrade standards and lestang a framework that enables trade
to take place at conditions respecting their irgeréhe National Initiatives, members of
FLO International, encourage industry and consuntersupport fairer trade and to
purchase the products. Products carry a Fairtraateell. as the independent consumer
guarantee that producers in the developing worldadmeetter deal.

Apart from this there are about 25 Fair Trade oigations in India that are registered
with IFAT. These organisations have been throughmionitoring system of IFAT and
are eligible to carry the FTO Mark if they wishdo so.

National level certification

At present, there are no fair trade certificatiadiles at the national level. Government
bodies have standards for quality and environmem@hagement but no standards for
certifying a fair trade product or produce. Goveemin Commodity Boards like Tea

° www.developmentgateway.org/award
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Board of India, Coffee Board of India have ceration standards for quality and
environmental management. In 1991, the Governmfeimidéa launched the eco-labelling
scheme known as "Ecomark’ for easy identificatibrervironment-friendly products.

The criteria follow a cradle-to-grave approach, if®m raw material extraction, to

manufacturing, and to disposal. The ‘Ecomark’ lalselawarded to consumer goods,
which meet the specified environmental criteria #mel quality requirements of Indian
Standards.

According to Mr. Arun Raste (a fair trade expertlddirector IRFT), there are many
hindrances in the path of getting Indian fair trg@teducts or producers certified by
International Certification agencies. Following aréew factors responsible for this:
- First and foremost, many small producers are neheware of these certification
bodies.
International Fair Trade standards are too strinf@nindian fair trade producers
and products.
The procedure of getting certified by these Inteomal bodies is difficult for
small producers.

There is a need to develop fair trade certificagtandards considering the requirements
and the work and economic conditions of Indian pozas.

As discussed in sectiq2.4.5 A) International Resources for Fairer Trade (IRFThglo
with Traidcraft Exchange UK, is currently workingn @ project on domestic fair trade
titted PROFIT.One of the project activities is to develop standas and systems for
monitoring and certification of fair trade products and producers in India.
Internationally accepted standards will provide canerstone for the development of
these fair trade standards inindia and will helprmmote confidence amongst the Indian
consumers. The process will also look at the prableroducer groups face when trying
to get Fair Trade certification, and will suggdst best ways of dealing with it. In order
to ensure that the standards are adhered to, systdhbe put in place to monitor and
certify producers and products as fair trade indnth order to maintain the objectivity
of the certification process, an independent bodly e set up for the certification
process. This body, which will be constituted ofliam members, will also look at the
need for adopting a fair trade label for produntghe Indian market.

Chapter 3: Good practices in India in supporting far-trade

3.1.National Level
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At national level, the government of India has takeme initiatives that directly or
indirectly follow the principles of fair trade.

3.1.1. Procurement of food grains

To nurture the Green Revolution, the Governmerihdia introduced the scheme
of minimum assured price of food grains which an@aunced well before the
commencement of the crop seasons, after taking awoount the cost of
production\inter-crop price parity, market pricesl ather relevant factors.

The Food Corporation of India (FCI) along with atf@overnment agencies
provides effective price assurance for wheat, padutycoarse grains.

FCI and the State Govt. agencies, in consultatioiih whe concerned State
Governments establish large number of purchaseesttiiroughout the state to
facilitate purchase of food grains

Centres are selected in such a manner that theefarare not required to cover
more than 10 km to bring their produce to the neaperchase centres of major
procuring states.

Price support purchases are organized in more 8200 centers for wheat and
4,000 centers for paddy every year in the immegast-harvest season.

Such extensive and effective price support oparatitave resulted in sustaining
the income of farmers over a period and in progdihe required impetus for
higher investment in agriculture for improved protluity.

To name a few states about Rs.41, 000 millionpéaidy and 43,000 millions for
wheat in Punjab and Rs. 45,000 millions for lewenn Andhra Pradesh is paid to
the farmers/ millers during wheat / rice procuretrssason.

India today produces over 200 million tonnes ofdf@pains as against a mere 50
million tonnes in 1950.

In the last two decades, food grain procurementGoyernment agencies has
witnessed a quantum jump from 4 million tonnes ¥ero25 million tonnes per
annum.

Food grains are procured according to the Goverhreprescribed quality
standards.

Each year, the Food Corporation purchases roughig020 of India's wheat
production and 12-15% of its rice production.

This helps to meet the commitments of the Publistriibiution System and for
building pipeline and buffer stock

(Source:
http://fciweb.nic.in/procurement_foodgrains/procuneent_of foodgrains.htmj

3.1.2. Initiatives taken by the Textile Ministry of Govt of India to promote
handicrafts

The Government has set up Indian Institute of Gafgehnology at Bhadohi with two
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satellite centres at Jaipur and Srinagar, Metalditaafts Service Centre at Moradabad,
National Centre for Design and Product Developna¢melhi and Moradabad to provide
design, technology and training support to the &tigu The Bamboo & Cane
Development Institute (BCDI) set up at Agartala tlre year 1978 is also being
restructured and strengthened to make it a ceitexaellence for providing all needed
support to the cane & bamboo sector in India, paldirly in North East. Besides this,
assistance is being provided to the existing SiatBated Design & Technical
Development Centres (SIDC) for their strengther@agvell as setting up new centres. So
far, 16 such centres have been approved/sanctioneatious states across the country.

To provide direct marketing facility to the crafensons, a large number of marketing
events like Craft Bazars, Craft Expos, Exhibitiofgirs & Festivals are organized

throughout the country by the Office of the Develgmt Commissioner (Handicrafts)

and through Handicraft Development Corporations BIGOs etc. where craft persons
are invited to sell their products directly to tbensumers. Further, Urban Haats (local
markets) are being set up at commercially importacations in the country to provide

direct marketing platform to the artisans throughthe year. So far, out of 32 Urban
Haats sanctioned/approved, 5 have become functan&hmedabad, Bhubaneshwar,
Jammu, Bhopal and Karnal (Haryana).

The Office of the Development Commissioner (Harafts), Govt of India has been
implementing a very ambitious flagship scheme daBaba Saheb Ambedkar Hastshilp
Vikas Yojana for integrated development of crafistérs leading to empowerment of
artisans by making them active entrepreneurs-cumapy stake holders in the process
of development and bringing them to a visible platf for easy access to domestic and
overseas market. Under this scheme, which was teadhin the year 2001-02, so far 481
Craft Clusters have been taken up for integratedsastainable development in a period
of 3-5 years covering 10,751 SHGs and about 1.5B Ertisans. Under this scheme
package of inputs like training, design & technglogarketing, setting up production
related infrastructure like CFCs etc. are provideger need of the clusters. 28 federated
units of SHGs have been formed and 23 federatiame been sanctioned margin money
support of about Rs.98.98 lakhs.

A scheme of Bhima Yojana for handicraft artisanss ledlso been launched by
Government of India in the year 2003-04 to providie Insurance Cover to the craft
persons in case of natural/accidental death or aeemt total or partial disability. This
scheme has an added benefit in the form of andcated scheme of Life Insurance
Corporations (LIC) — Shiksha Sahyog Yojana undeictvitwo dependent children of the
beneficiary studying in classh®0 12nare given 5 EUR (Rs.300/-) per quarter per child
as Education Allowance for a maximum period of 4rgeor till they complete 12
standard, whichever is earlier. The premium of BUR (Rs.200/-) is shared by LIC 1.7
EUR (Rs.100/-), Government 1 EUR Rs.60/- and thmeheiaries 0.7 EUR (Rs.40/-)
(Source: http://texmin.nic.in/mst_20050604.pdf)

3.2. State and Local level

Some state and local governments in India haventakdiatives that follow the
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principles of fair trade. One such measure is tmmate the concept of direct markets
where the producers (farmers/artisans/craftsmer) their products directly to
consumers. The essential philosophy behind thiseqanis to help the farmers not only
to control his production of commodities but aleddke the role of seller of his produce
in the market. This would lead eventually to builol farmer's prosperity and consumer
satisfaction. This is also a mechanism to avoiddmeitien and help consumers by
providing fresh products from the farm.

These markets have different names in differentestabut
essentially, they follow the same principles.

Tamil Nadu - Uzhavar Sandhai,
Andhra Pradesh — Rythu Bazaar
Maharashtra- Shetkari bazaar

Figure 3 Rythu Bazaar

Source: www.hindu.com
3.2.1. Uzhavar Sandhai (Farmer’'s Market) in Tamil Nadu

Uzhavar Sandhai, a new rural market infrastructum@ a concept designed by the Chief
Minister of Tamil Nadu Kalaignar M.Karunanidhi asr@unced in his budget for 1999-

2000 is a novel scheme bringing the farmers to mncon market place to sell their

vegetables, fruits, tubers, flowers, greens, edt.,an affordable price without the

intervention of urban based commission agents wkplo#& the producer and the

consumer as well.

This schemer of farmer's market fulfills the evecfieasing demands of the farmers —
big, small and marginal — for a suitable rural nedrkvhich could serve not less than ten
villages abutting urban, or semi — urban centresnBmists, particularly agricultural and
rural economists and Sociologists were pleadingldog for markets of this kind of
farmer’s market, which eliminates the middlemen tredr allurement.

The first Uzhavar Sandhai at Madurai was openeddotober 1#, 1999. There are

vegetable producing centres, like ChekkanooranijJuMand Valayangulam within a

radius of about 20kms, near Madurai. These cenpresluce large quantities of
vegetables like brinjal, lady’s finger, cowpeasugh bitter gourd, tomato, raw banana,
pumpkin, drumstick, onion, coconut, flowers andegr®

Farmers from these centres can transport theirystedn buses free of luggage charges
and the porters for unloading and loading are ngéo permitted to harass the farmers at
the market. The members of farmers families arergidentity cards and the asbestos
covered sheds with tarpaulin screens to protecvéigetables from the sun and rain can
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be occupied free of rent, with no claim for thedshander the pretext of daily use.

The Madurai farmers market has blazed a new tnaflural marketing and dispensing
with the traditional system of commission agents barokers.

With the accelerated efforts to achieve the taofsetting up hundred farmers markets at
a cost of Rs 7 crores, eight markets are functgpmow in the districts of Trichy,
Tanjavur, Tirvarur and Salem and a few more atbenwings.

The maintenance and upkeep of the farmer's matketughout the state is another
important aspect, which has not slipped the atientif the state agricultural marketing
department.

The buses plying in feeder village roads will hdwggage carriers so that the general
traveling public will not be inconvenienced.

The market committee ensues in allotting the seets on the basis of first come, first
served. The sellers form themselves into a comentttediscuss their problems and sort
them out among themselves with the least interfereinom the officials. The district
collectors are expected to ensure smooth workitgefnarkets and give guidance to the
farmers and connected officials.

The commissioner of state agricultural marketingresponsible for the successful
functioning of all farmers markets and sends bi-thiynreports to the government for
appropriate review.

For construction of markets, the government landsn@ade available free of cost and if
the land belongs to the local bodies, the landsaasegned to the concerned market
committee on a nominal lease amount.

The response of the public is encouraging, 125 éesnm Trichy farmer’s market had
earned Rs.275,000 on December 1999 by selling a&##000 kgs of vegetables.

Salient features
1. No under weightment. Weights and Measures are abtailwith the Market
Committees.
2. Price fluctuation is monitored but the committedasmers and the district market
committee.
3. Technical assistance for packing and handling efoterishable items is available.
4. The market serves the cultivators of 10-15 villagigsates in a radius of 40kms
from the City Corporation or municipality and majowns.
5. Cooperative bank branches are set up to encoutage dand banking habits
among the village section.
The unsold items can be stored for sale next day.
Telephone, fax, toilet and water supply are avéslab
Every market has 80-100 small shops or sheds.

© N o
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9. The state government appoints the marketing coreenitb regulate the market.
The marketing committee also has farmer represeesat

10.The market is open from 7AM — 7PM daily.

11.The marketing committee fixes the price of commedieveryday on the basis of
previous day prices of that commodity in the whalesnarket.

Figure 4: Governor of Tamil Nadu at Uzhavar Sandhas, Madurai
Source: http://www.hindu.com/2005/09/21/images/20092111400101.jpg

Current Status

In 2001, just an year after its introduction, theert Tamil Nadu State goverment
proposed to end the support extended to Uzhavattaén. This proposal was outlined,
in the Governor’'s address in the legislative as$gnon the 25th of May 2001, as
follows,

“The concept of Uzhavar Sandhai has proved to bfilre because the intended
benefits are neither reaching the farmers nor thestimers. This Government proposes
to close down the non-functional Uzhavar Sandhai ke steps to give an impetus to
the local fairs functioning in Tamil Nadu for agésough a "Village Fairs Development
Scheme” and develop them as agricultural produceketing centres.”

This proposal recieved a mixed response from #rendrs, consumers and local
authorities. In many villages there were protesitd demonstrations by the farmers
against the proposal. It was suggested that theeGowent should plug the loopholes to
make Uzhavar Sandhai’s function efficiently, inste closing them.

With a change in government in 2006, it has beespgsed to revive the Uzhavar
Sandhai scheme. This proposal has been outlingtigisovernor’s inaugural adress in
the assembly on the 24th of May 2006, as follows,

“Steps will be taken to revive the "Uzhavar Sandlsheme, which benefited both the
cultivators and the consumers with all the fa@ktiwhich were previously available.”

. '\.I' L7
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Recent reports suggest that the scheme is beingetkat an encouraging pace, with
renovations and improved facilities at Uzhavar $eiid that had earlier fallen into
disuse and repair.

A newspaper reporting on the2and 38' of May 2006, five days after the Governor’s
inaugural address in the assembly, published a aevete about Uzhavar Sandhai’s with
the following headlines,

Ambattur Uzhavar Sandhai to be reopened sHortly
Repairs being undertaken at frenetic pace

“Uzhavar sandhai' to get cold storage fadility
It will have capacity to store up to five tonnesvefetables

These reports also indicate an enthusiastic regpamong consumers to the reopening
of Uzhavar Sandhai’s. These trends point towardshiéalthy revival of this scheme in
the near future.

Analysis on strengths and positive impacts and wealkss and negative impacts of
Uzhavar Sandhai

Strengths
- Uzhavar Sandhais benefited both the middle clagssswuers and farmers,

eliminating middlemen.
The price of vegetables in Uzhavar Sandsdi0% less than at local markets.
The farmers said they were able to realize adequafits thanks to the absence
of middlemen’'s commission and labor charges forspart of the vegetable bags.
The reasonable prices in the Uzhavar Sandhai fottvedraders of the nearby
markets to reduce their prices, at least in on@amnte.
The location of Uzhavar Sandhstrengthens its performance since it is at the
junction of the developed and developing area. rniige/s revealed that
consumers prefer to buy vegetabledJrhavar Sandhabecause of its location,
the easy access and for the freshness of the \égeta
Economic condition of many farm families and agitietal laborers had
improved significantly, at least in one instancae do the Uzhavar Sandhais in
Ooty and Coonoor. Sandhais in these places haanpeihd to vegetables from the
plains being sold for fancy prices in the Nilgiris.

Weakness

® Source: http://www.hindu.com/2006/05/29/storie§8062914660300.htm
" Source: http://www.hindu.com/2006/05/30/storie§&063006910300.htm
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Price fixation is done with reference to the prick central market, which
indicates its weakness, since price fixation inoaganized market must be done
independently.

Supply fluctuates with seasonal variation. Thisum determines the price of the
vegetable. Hence, an effective strategy to stabillze supply and forecast
demand is needed.

Uzhavar Sandhaloes not have a facility to store surplus products.

Market needs to be consumer- oriented so that wht@edealers can not exploit
it.

(Source: “Tamil Arasu”, January- March 2000 issuanagazine of the Government of
Tamil Nadu.

Case study done by Winfred Thomas for the ETFRN E#kshop on Participatory
Monitoring and Evaluation of Biodiversity, 7-25 Jarary 2002
http://www.etfrn.org/ETFRN/WORKSHOP/BIODIVERSITY/douments/thomas. piif

3.2.2. Local haats and Melas

Haat is the traditional concept of weekly market. lesbhaatsfarmers or craftsmen of
that region come and sell their products. It is egally a mobile and transient
arrangement. Sonmeatssell only a specific item like vegetables, spidemdicrafts, etc
and some have mixed items. The idea is to havatfoph where the local small-scale
producers, farmers and artisans can come andheal groducts to consumers directly
without any involvement of middlemeMelas are larger in size compared laatsand
sell a wider variety of commodities.

Figure 5: View of a village Haat

Source: http://faculty.washington.edu/clh/india/indad.html|

Some city governments have taken initiative to aggrtraditional haats amVolve the
concept of permaneriaats.Following is an example of one such initiative takey a
city government.
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Dilli Haat

This is an ambitious project, set up jointly by Bigiourism andNew Delhi Municipal
Corporation, Development Commissioner (Handicrafts) & DevelepnCommissioner
(handlooms), Ministry of Textiles, Govt. of India Ministry of Tourism, Govt. of India.
It aims at providing encouragement to the needgtarfrom all over the country in order
to sustain and preserve the rich heritage of India.

While allowing free interaction between buyers aetlers, the organizers favor a check
on prices to keep them moderate.

Dilli Haat is not just a market place; it has be#sualized as a showpiece of traditional
Indian culture- a forum where rural life and folkt @re brought closer to an urban
clientele. It is here that the crafts persons &ndpportunity to demonstrate their artistic
skills to thousands of visitors everyday.

The craftsmen who are registered with Developmemh@issioner (Handicrafts) are the
ones who are eligible to find a place here. Thatélls selling handicrafts are allotted on
a rotational basis to craftsmen who come from athers of the vast & varied land of
India at a payment of mere 1.7 EUR (Rs.100/-) gy fbr a maximum period of 15

Days. This ensures visitors buy authentic wargwiaes that have not been inflated by
high maintenance costs. Shows promoting handiceaits handlooms are held at the
exhibition hall in the complex.

Figure 6: A bangle seller at DilliHaat
Source: http://holmes.acc.virginia.edu/~al2n/2005utia/2005indiapics/dillihat2.jpg

Dilli Haat is an upgraded version of the traditibneeekly market, offering a delightful
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amalgam of craft, food and cultural activities. Hoer, while the village Haat is a
mobile, flexible arrangement, at Dilli Haat, a pament Haat, it is the craftsmen who are
mobile and ever - changing thereby offering a kklscopic view of the richness and
diversity of Indian handicrafts and artifacts. Dillaat provides the ambience of a
traditional Rural Haat or village market, but oneited for needs that are more
contemporary. Here one sees a synthesis of créfisd and cultural activity.

Spread over a spacious six-acre area, imaginanastaping, creative planning, and the
traditional village architectural style have condairto produce the perfect ambience for a
Haat or market place. The food plaza enablesovssiio savor the inimitable flavors of
gastronomic delights from the various regions afidn The different stalls offer a wide
choice of ethnic food, which is clean, hygienicatisepared and reasonably priced. It
often is a venue for regional food festivals.

Since its inauguration in the month of March 19Bdli Haat has been home to nearly
50,000 handicraft and handloom artisans. The sgeerated, so far, are estimated at
51,798,980.00 EUR (Rupees three hundred crores).

(Source: http://delhitourism.nic.in/publicpage/deihaat2.aspx)

Chapter 4: Recommendations for future support meastes by local
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governments

Local governments of 12 cities were contacted liergtudy. During initial discussions, it
was realized that the awareness levels of the lgoakernments about fair trade is
extremely low. Most of the officials contactedtire local governments had never heard
of the term Fair Trade. After a brief explanatidghpugh they understood the basic
concept of fair trade but they were still not atdeelate the concept of fair trade to any
of the corporation activities. Based on these cmsat®ns a simple questionnaire was
designed and sent to the local governments alorig ainote explaining the basic
principles of fair trade. The response from thealggovernments indicated that they are
interested in the idea of promoting fair trade.dfireg awareness about the topic amongst
consumers, producers and also the government alffiovas consistently the first
suggestion by all the local governments. Most lagalernments could relate with the
concept of promoting direct markets as it is apady known and successful scheme and
many cities have already implemented this scheme.

For direct procurement of fair trade products,raspnt local governments have no policy
or initiative. The present procurement procedureth® local governments has been
described in annexure 5. Based on the discussuthsthe local governments a few

recommendations have been made about measureshthatcan take to promote

procurement of fair trade products.

Recommendations

Following is a list of possible measures that lagavernments can take to promote fair
trade:

1. Capacity building

The biggest obstacle hindering the promotion of feade is the lack of awareness
amongst people about the issue of fair trade. problem has to be addressed at all the
three levels of trading i.e. the policy makers tBelwes (politicians and administrators
including corporation staff), the producers anddbesumers.

Policy makers

The local governments themselves have to be awatkeoconcept and its principles

before developing measures to promote it. Therensry International and National

NGOs involved in the fair trade activities in Indiaocal governments should identify
such NGOs that are active in their region and bollate with them. Together they
should explore ways in which these NGOs can helpdreasing awareness levels of the
local government officials. This awareness buildoan be in the form of organizing

awareness campaigns and training programmes fogdlkernment officials and local

politicians where they can be introduced to theceph of fair trade. Local governments
can utilize the resources, database and interrstinatworks of the NGOs to stay
updated about various activities that take plated to Fair Trade.

Consumers
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Next important step is to introduce the conceptfadf trade to the consumers. The
guestion whether a consumer will prefer a fair érpdoduct to a normal product, arises
only when the consumer is aware of the existencheofair trade products. With support
from NGOs, local governments should organize awes®rcampaigns for the citizens
where this concept and its benefits for the protkieee explained to them. This can be
done by putting up fair trade information stallsfairs or exhibitions where information
on fair trade can be disseminated amongst peopleugh pamphlets and direct
communication. Local governments can use their ipatibns to create awareness
amongst the city residents about fair-trading.

Producers

The producers have to be aware of the concepttandards of fair trade so that they can
take the right approach to get their products eirtbrganizations certified as fair trade
by International or National certification bodie®vith support from NGOs, local
governments should identify potential products gmdducers and organize training
programmes and awareness campaigns for them.

2. Promoting the concept of direct market

The concept of direct market has already been ssfidey implemented in a few cities in
India. Local governments of cities that are interestedbiomoting this concept can
contact the city governments that have already emphted this concept and organize
discussions to develop methodologies to replidagedoncept in their city.

The concept can be replicated by either suppodewglopment of new direct markets or
by upgrading the existing locahaatdweekly markets. Following is a list of
methodologies that local governments can followrtamote local haats in their region.

Identify localhaatsin the region
Identify problems faced by farmers or vegetable/8dfruit growers or
artisans/craftsmen who sell their commodities iosth markets and
suggest solutions.
Some suggestions for the preskeaatscan be:
o Provide conveyance to the producers who have teerctong
distances to reach the haat locations.
o Provide specific place/platform to sit and sellitltemmodities
o Provide infrastructure for the market- garbageemtibn system,
lighting, toilets, godowns
o0 The location of haats should be near residentedsafor main city
area) otherwise instead of actual consumers; mitgiédealers
come and buy at a lower cost.
Organize discussions with the state departmentsatiearesponsible for these
sectors like agriculture/horticulture/textile dejpaent, and develop measures
to find solutions to the problems faced by thesgs.
Consider the location of these haats during lamdplenning.
Form a management system for these markets whergetlers have a major
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contribution towards managing the markets. Theeseltan form committees
amongst themselves to discuss their problems amdhgm out with the least
interference from the officials. Officials of theelevant government
departments should be assigned with the respoitgiloil supervising and
guiding these committees and ensure the smoothidmirag of the markets.

3. Direct procurement of fair trade goods from the pralucers

Local Governments follow a procurement procedurematihey define that products up
to a certain price should be procured after sungyihe market, collecting hand
guotations or calling local quotations. Above thatit, they make Purchase Committee
and call Open/Limited Tenders (Local/national/Glpday advertising it depending on
the cost and type of product or service. (For ¢l procurement procedure of local
governments, refer annexure 5)

Direct procurement of fair trade products from fireducers is another measure that
local governments can take to promote fair tradeal Governments can promote the
concept of direct procurement of fair trade godlsgugh policy initiatives like:

Procuring fair trade products with out calling catains/tenders.

Providing incentives like exemption from paymen&ohest Money Deposits etc.

Preferential treatment in procurement till the fexde market is established.

4. International networking of Cities

Internationally fair trade movement has gained ghoumomentum. Many local
governments in the developed countries have bé@mgtanitiatives to promote fair trade.
It is very important for local governments of dedyghg countries to get involved in this
international movement and learn from the expessraf the developed country cities.

To get into the loop of International Fair Tradewement, the Indian local governments
should collaborate and seek support from natiomal eaternational NGOs that are
involved with Fair Trade activities. With supporbi NGOs, these local governments
can form a network of local governments and NG@snfrall over the world that are
interested in promoting fair trade activities. Tinembers of the network can use each
others resources and database to stay updated ediootis activities that take place
related to Fair Trade. They can participate inavati and international workshops and
conferences and get exposure to various activaidag place around the world.

This network can perform activities like identifgircase studies of cities from all over
the world, where local governments have takenaines to promote fair trade and
analyzing these case studies to identify measiasctin be implemented in an Indian
context. This network can organize workshops arainitig programmes where

corporation officials of Indian cities can interadth local government officials and fair

trade experts of other countries and learn fronr thgerience. The network can develop
dissemination materials like pamphlets, newslettens website dedicated towards
promoting fair trade.
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Annexurel
No.of
Organizations
Name 0o(NGOs,
Product cooperatives)
Tea 26
Rice 3
Juice 1
Cotton 1

Handicrafts 25

Annexure 2

Annexure

Name of Organizations (NGOs, cooperais) Registered with/ member of

Ambootia( home to 911 workesr and their fas)li Transfair USA
lyerpadi (306 tea workers) Transfair USA
Makaibari (601 tea workers) Transfair USA
Oothu (788 workers) Transfair USA
FLO labelled
FLO labelled

Agrocel Pure & Fair Cotton Growers' Association
India ( 50members) Certified by Fairtrade Foundation

IFAT members
IFAT members

Asha Handicrafts Association, India
Assisi Garments, India

Equitable Marketing Association (EMA), India IFAT mbers
Godavari Delta Women Lace Artisans, India IFAT mersbe
Grameen Crafts & Grameen Network Society, India IFAGmbers

International  Foundation for Fairtrade And
Development(IFFAD), India (Associate) Germany IFAT members

Imagination, India IFAT members
Madhya Kalikata Shilpangan (MKS) India IFAT members
Mereville Trust India IFAT members
Network of Entrepreneurship &  Economic

Development (NEED) India IFAT members
Noah's Ark International Exports India IFAT members
Orissa Rural and Urban Producers' Association

(ORUPA) India IFAT members
Sasha Exports India IFAT members
Self-Employed Women's Association (SEWA) India IFAEmbers

SHARE India IFAT members
SHILPA India IFAT members
SILENCE India IFAT members

South India Producer Associations (SIPA) India IFd&mbers

Sundarban Khadi and Village Ind Society (SKVIS)
India IFAT members

Tara Projects India IFAT members
Teddy Exports India IFAT members
Voluntary Health Association of India (VHAI) India FAT members
Creative Handicrafts India IFAT members
CRC Exports Private Limited India IFAT members
Baladarshan Fair Trade and Exports

Description of a few NGOs engaged in fairtradewétis in India.
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SASHA

Sasha is a not-for-profit marketing outlet for mtinan a hundred groups of craftspeople
and producers from all over India. At Sasha, predgroups are actively involved in the
total marketing process - from the pricing of theduct to the nature of the Sasha shop,
and thus the role that Sasha will play in theie$v By establishing alternative trade
practices and emphasizing group participation, &a&sttourages small producer groups
to take the first step towards independence - xpéeation of market possibilities within
their own environment

Sashais a founding member of the Fair Trade Forum ahdrthat includes all the IFAT
members of the region.

Source:http://www.sashaworld.com/index.htm

Asha Handicrafts Association

Asha Handicrafts is an 1ISO 9001-2000 certified Hamde organization that has been
operating for over 30 years. Asha Handicrafts Asgmmn is an association of voluntary
professional men dedicated to helping craftsmersighily, financially, spiritually and
ecologically through its Resource Center and niied programmes. The Team of Asha
Welfare Workers stationed at different Producerupsoand cooperatives move closely
alongwith the craftsmen and their families shaskils and extendingnedical help and
education gratis irrespective of caste and creed.

ASHA in Sanskrit means "Hope" and Asha brought hoge what was largely a

"hopeless” situation by providing a marketing outethe actual craftsperson. From the
beginning, Asha's thrust has been the developmetiheo craftsperson in his natural
environment through various development projectsighed to meet the needs and
standards of overseas markets. Asha today asdgigstlyl and indirectly over 103

producer groups and 5,000 craftspersons.

ASHA is a member of the International Fair tradegy@nization and adheres to the key
principles of Fair Trade.

Source:http://www.catgen.com/asha/EN/O.html

Tara Projects

Tara (Trade Alternative Reform Action) Projects madts humble beginning in early
seventies with the objective of creating avenuegamnomic growth for economically
disadvantaged Artisans and Craftsmen of Delhi & uhorganized home-based sector.
Encouraged by its initial success the Project galigiextended its socio-economic and
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trade reform activities to the adjoining state®Nofth India.

Since its inception Tara Projects has been actieefjaged in providing support services
to the production and marketing of handicrafts am Frade principles, while addressing
community developmental needs of grassroots cefésms by imparting human rights
& general awareness and vocational & informal etdandor the human dignity.

The Project has constantly remained an active ysdtat fighting exploitation, poverty,

illiteracy and slavery of artisans who do not hawg dignified identity and remained
constantly subject to social injustices at theltdisposal of unfair trade and middlemen
ship practices. "Make Trade Fair" has always béenprincipal goal for ushering in

social and economic transformation at Tara Prajects

The Project imparts exposure and training in conadjzing, designing, capacity
building and producing handicrafts in compliancéhwWarketable Quality Standards for
helping the artisans get fair wages equitably bgifig local, regional and international
fair trade markets for their produce with transpageand social accountability.

A number of Registered Co-operative Societies, Bred Groups operating on Co-
operative lines and Extended Family Workshops @&sSimoots Artisans are the members
of Tara Projects benefiting desirably from the faade working of the organization.
Utmost attention is accorded to directly pass @nntfaximum benefits of production and
trading to actual grassroots producers.

Tara Projects is funding & maintaining a numbemoh-formal schools and vocational
training centers along with several adult literamgnters, besides spearheading many
campaigns against child and bonded labor, illitgramnfair trade practices and for
ecological, environmental and female educationaduas. These developmental
programmes are sustained primarily from the revengenerated by the sales of
handicrafts, albeit, organizations such as Oxfam i@Bndia has effectively funded
"Make Trade Fair" joint signature campaign and otlBech important fair trade
programmes.

The vision at Tara Projects is to further consaéd#éhe gains by expanding the
developmental base, upgrading and opening new reeriee capacity building and
promoting fair trade among more craftsmen in narthend other parts of India in the
next few years. The different and alternative whglang business in Tara Projects seeks
to find and create new fair trade markets in thensteeam of business enabling the
producers to compete in their own rights of produrctcapacity, product quality and
professional efficiency.

Tara Projects is a secular, democratic and dedicatganization serving selflessly the
downtrodden and deprived sections of society irovts humble way. In order to blend
excellence of professionalism with its socio-ecoimoommitments, it is envisaged to
launch the trading activities of the organizatis afair trade company with limited
public liability to redouble its endeavor and tokedurther positive contribution to the
lives of the multitude of deserving artisans andftsmen by transforming their lives
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socially and economically on fair trade standavdstking for the ultimate goal, that all
trade on globe becomes Fair Trade in the long run.

Source: http://www.taraprojects.com/aboutus.htm

Annexure 3

ITC- e- choupal

ITC’s International Business Division, one of Indidargest exporters of agricultural
commodities, has conceived e-Choupal as a moreiasfti supply chain aimed at
delivering value to its customers around the wokd a sustainable basis.

The e-Choupal model has been specifically desidogdckle the challenges posed by
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the unique features of Indian agriculture, charisxd by fragmented farms, weak
infrastructure and the involvement of numerous rinediaries, among others.

‘e-Choupal’ also unshackles the potential of Indiarmer who has been trapped in a
vicious cycle of low risk taking ability - low ingment - low productivity - weak market
orientation - low value addition - low margin - lavgk taking ability. This made him and
Indian agribusiness sector globally uncompetitidespite rich & abundant natural
resources.

Such a market-led business model can enhance theetitiveness of Indian agriculture
and trigger a virtuous cycle of higher productivitygher incomes, enlarged capacity for
farmer risk management, larger investments and ehiguality and productivity.

Further, a growth in rural incomes will also unkeabke latent demand for industrial
goods so necessary for the continued growth ofltdean economy. This will create
another virtuous cycle propelling the economy irdo higher growth trajectory.

The Model in Action:

Appreciating the imperative of intermediaries ine thndian context, ‘e-Choupal’
leverages Information Technology to virtually clrstll the value chain participants,
delivering the same benefits as vertical integratioes in mature agricultural economies
like the USA.

‘e-Choupal’ makes use of the physical transmiss@pabilities of current intermediaries
— aggregation, logistics, counter-party risk andde financing —while disintermediating
them from the chain of information flow and markegnals.

With a judicious blend of click & mortar capabiét, village internet kiosks managed by
farmers — called sanchalaks — themselves, enablagiticultural community access ready
information in their local language on the weatl&rmarket prices, disseminate

knowledge on scientific farm practices & risk maeagnt, facilitate the sale of farm

inputs (now with embedded knowledge) and purchasa fproduce from the farmers’

doorsteps (decision making is now information-based

Real-time information and customised knowledge fged by ‘e-Choupal’ enhance the
ability of farmers to take decisions and align tHarm output with market demand and
secure quality & productivity. The aggregation bktdemand for farm inputs from
individual farmers gives them access to high quatputs from established and reputed
manufacturers at fair prices. As a direct marketai@annel, virtually linked to the

‘mandi’ system for price discovery, ‘e-Choupal ' minates wasteful intermediation and
multiple  handling. Thereby it significantly reducestransaction costs.

‘e-Choupal’ ensures world-class quality in delingriall these goods & services through
several product / service specific partnershipf wie leaders in the respective fields, in
addition to ITC’s own expertise.
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While the farmers benefit through enhanced farmdpectivity and higher farm gate
prices, ITC benefits from the lower net cost ofqui@ment (despite offering better prices
to the farmer) having eliminated costs in the sypghain that do not add value.

The Status of Execution:

Launched in June 2000, 'e-Choupal’, has alreadgnbeche largest initiative among all
Internet-based interventions in rural India. 'e-@Qbal' services today reach out to more
than 3.5 million farmers growing a range of crog®yabean, coffee, wheat, rice, pulses,
shrimp - in over 31,000 villages through 5200 kskross six states (Madhya Pradesh,
Karnataka, Andhra Pradesh, Uttar Pradesh, Mahasashtl Rajasthan).

The problems encountered while setting up and magathese ‘e-Choupals’ are
primarily of infrastructural inadequacies, inclugipower supply, telecom connectivity
and bandwidth, apart from the challenge of impgrshkills to the first time internet users
in remote and inaccessible areas of rural India.

Source:http://www.itcportal.com/sets/echoupal_frameset.htm

Annexure 4
Fair Trade Practices in Bangladesh: Some Precepts

The information followed is some of precepts adbbel from the practice of the member
of ECOTA Fair Trade forum. This does not, anyhogpresent the complete scenario nor
encircled all the fair trade activities conducteg the practitioners of that concept in

Bangladesh.
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Artisan Hut works with Artisan skill developmentprus distributes, Scholarship for
artisan’s children, health care, saving, schemetkéy assist Community development-
Such as house build, relief, plantation etc ofatiesan.

CHARKA Handicraft provides training for unskilledmployee and endeavourers
exclusively to preserve the traditional stitch @ngladesh like that of Nakshikantha.

CORR the Jute Works (CJW) organizes the Producefslly autonomous cooperative

groups. They have the options for surplus distadueéqually among the producers or
artisans, Group Development Fund for producer gsotp establish the income

generating activities among the groups, Small Gredi involve the producers in

diversified income generating, Welfare Grant, PaetuSecurity Deposit  gratuitous
savings and Recovery of the Loss to repair the daentay Extra job orders. Under

Community Welfare Facilities the programs CJW sway Health Care Program,

Producer's Medical Assistance, and Deep Tube WellEnvironmental programs

incorporate Sanitary Toilets distribution, SapliDgtribution Programme. The Services
to the community program comprises with Job oriéritaining, counselling, placement
services are provided to the staffs of all levelpiementing work environment policies,
accident safe guards, food and medical facilities dmployees and producers. CJW
works for educating artisans through leadership rewathagement training, cooperative
awareness program, environmental education, deweop training, health related

motivational work, small credit program, produetiting and workshop.

Development Wheel (DEW) assist community based rorgdéions (CBOs) for
production skill development, run community schoptpvides emergency fund and
provides skill development training support to otfaér trade organization abroad. DEW
also provide humanitarian aid in disaster to thtésam and provides Gender and
Development Training

Ideal Step for Sustainable Development (ISSD) cotetl training to underprivileged
women on crafts, operates a saving programme fotynearning women, and continues
a childcare for the children of the artisan.

Jahanara Cottage Industries (JCI) combines otlealsand development activities such
as awareness development for arsenic free watalthh& nutrition, pollution free
environment along with production of handicraft.eyhTrain Artisans at the grass root
level with Product Development Training programmed arun an Information &
Communication Technology laboratory for transfegriachnology.

Mennonite Central Committee (MCC) had Export MairkgtDepartment and Design

Department to enhance the artisan skill for betanpetency in the market. It works

especially with so called waste material like wdtgacinth, pineapple leaf, wheat straw,
waste cotton, hemp, etc. it also provide assistamegwnmember organizations on skill
and marketing. Better coordination of the group rbers is in priority beside need-based
trainings of the producers to increase skill contylty.
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Rishilpi Development Project, Satkhira operatesaRWevelopment Programme with
Credit, Savingand Loan schemes; Emergency Welfarel;Finstallation of tube-wells,
rainwater harvesting plant, arsenic and iron rerhopkants for remote village
communities; Adult literacy learning schemes; Hygie& health care training schemes;
motivational and awareness training; training dilssdevelopment, gender issues, tribal
problems, and the removal of superstition. The wiggion “ Rishilpi Schools” provide
education to the artisan’s children and raise ames® on children dropping out of
school. “Hostile Based Education (HBE) Programrnadiicate young girl aged between
twelve and fifteen years of the tribal, outcastsnuunities.

Nutrition Feeding Programmes works for the poorelsidren’s cause. Education
Support Programme (ESP) provides Material Help,ltHeaupport, Financial Assistance,
and Computer Training for the nonsolvent studemtmar Sonar Poribar is a scheme to
prevent early marriage of the girls. Health CareOBRAMME deals with the
rehabilitation physically challenged through ComityirBased Rehabilitation Centers
known as CBRs, Traditional Birth Attendants (TBAahd Healthcare Training Centre.
Rishilpi Computer Centre train Rishilpi studentslaffer training courses and technical
support for outside organisations and individuals.

Surjomukhi Handicrafts provides medical expectsemily for the pregnant woman for
the first child practicing family planning, Arrangearly basis cultural programme as a
motivational factor.

TARANGO continue its healthcare programme with [Bréive activities, Primary health
education, Mother & childcare camp, Training faaditional Birth Attendance (TBA),
Treatment at primary health Center and Water & t&#on. Handicraft Programme
works for the competency of the artisan throughining on different handicraft item,
Design and product development, along Women sgdumid. Institutional Development
Programme oparetes -Micro Credit and Savings, Laghlsupport- Mother and Child
care, Non formal education, Women Entrepreneurddgvelopment Training, Need
based technical training, New business Creatiorsiriss improvement for existing,
Business counseling.

(Source: Fair Trade in Bangladesh: Development thetpeople, February 2006, Paper
presented by: Arshad Siddiqui, Director, ECOTA Fairade Forum.)

Annexure 5

Procurement procedure of Local Government

Local Governments follow a procurement procedureretthey define that products up
to a certain price should be procured after sungyihe market, collecting hand
guotations or calling local quotations. Above thatit, they make Purchase Committee
and call Open/Limited Tenders (Local/national/Glpday advertising it depending on
the cost and type of product or service.
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Government of India through Directorate generalSapplies and Disposal (DGS&D),

register common user products frequently requirgcgliblic agencies at certain rates,
which can be directly procured with out quotatiomshders or are exempted from
payment of Ernest Money Deposit. The DGS&D rate timmts enables the user
Departments to place orders directly on the firnmihout going through the process of
tendering. Beside advantages of prices due to llming, there is considerable saving in
time and expenditure by avoiding repeated tendeahgnultiple user locations. In

addition, the Rate Contract system promotes dealerdtion of the procurement activity,

while maintaining uniformity of prices in the praemment made by different user
Departments.

Procurement Committee also may recommend procureraercertain items from
Kendriya Bhandar / Super bazaar/ National Cooperafionsumers’ Federation of India
Limited and other co-operative societies recognizgdhe Government of India or State
Government for purchases costing certain limit.

Some States follow Preferential Treatment in the Rrcurement:

In the formative years of nation building and theev@ailing socialist philosophy,
government procurement became a vehicle for varindastrial and social policies.
Promotion of ‘small scale’ industries, which prom®employment and entrepreneurship,
resulted in many items to be reserved for purchesgusively from them and a
preference margin of about 15 % in the purchaséhe fest. When state enterprises were
set up, government purchasers were directed tovieeseme items exclusively for them,
and to give a mark up of around 15 % in the puretafsother items. In the States, the
public procurement gave preference to ‘in Statéegrises over ‘out of State’, reserved
items for developing backward regions, reservemstéor socially disadvantaged groups
and so on and so forth.

Supply Division in the Ministry of Commerce and Industry

The Supply Division in the Ministry of Commerce almdiustry is the nodal agency for
purchase and inspection of stores for the Ministbepartments and offices of the
Central Government. It also arranges purchasesirepebction of stores for the State
Governments, Public Sector Undertakings, Autononiagies and Quasi-Public Bodies
at their request. Related functions like timely ipaynt to suppliers, shipment and
clearance of stores are also looked after by thmssidn. DG(S&D) is the Cadre
Controlling authority for Indian Supply service amdlian Inspection Service.

The following Organisations form part of the Suppliyision:
Directorate General of Supplies & Disposal (DGS&an,Attached Office; and
Chief Controller of Accounts (CCA), a Subordinatiic.

Directorate General of Supplies & Disposal (DGS&D)
DGS&D is the Central Purchase and Quality Assurddiganisation of the Government
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of India working under the aegis of the Ministry@dmmerce & Industry, Department of
Commerce (Supply Division). It is an attached afiof the Ministry of Commerce &
Industry, Department of Commerce (Supply Divisianjl is headed by DG(S&D) who is
also ex-officio Additional Secretary to the Goveemnhof India, with its Headquarters at
New Delhi and three Regional Offices located atr®fag, Mumbai and Kolkatta.

The concept of Central Purchase dates back to #z& §$860 when India Stores

Department was set up by British Government in lamfibr purchase of imported stores.
Later, in 1917, Central Purchasing in India begantake shape when the Indian
Munitions Board was established for controlling ghases and expanding indigenous
base for Government purchase. The need for edtaigisan expert purchase agency
equipped with data base of the manufacturing ressuthroughout the country and
competent to purchase efficiently in domestic miadded also to carry out inspection to
ensure quality of goods was felt and India Storepddtment was set up in Jan 1922 to
arrange purchases for Government Civil Departméiite.Organisation underwent many
changes thereafter and the DGS&D as the CentralhBse Organisation in its present
form came into being in 1951 for procurement ofresorequired by various Central

Government Ministries/Departments. A series of raezs were taken thereafter for
decentralisation of ad-hoc purchases to Centrale@waent Departments/ Ministries in

1991 Procurement against ad-hoc indents was dedisatt to the indenting Ministries

and Departments. DGS&D has since completed 50 ydaesrvice to the Nation.

DGS&D is the executive arm of the Supply Divisionmatters relating to conclusion of

Rate Contracts for common user items, procuremérgtares, inspection of stores,

shipment and clearance of imported stores/cargo.

Rate Contract

The main function of DGS&D is to conclude Rate Caats of various common user
items frequently required by various Ministries dbdpartments. The system of Rate
Contracts enables the user Departments to placersodirectly on the firms without
going through the process of tendering. Beside radggs of prices due to bulk buying
there is considerable saving in time and experglihy avoiding repeated tendering at
multiple user locations. In addition, the R/C sgstpromotes decentralisation of the
procurement activity, while maintaining uniformiby prices in the procurement made by
different user Departments. Advantages of the Rat&ract system are:

To buyers

Facility of bulk rate at lowest competitive price.

Saves time and efforts in tedious & frequent teimdeat multiple user locations.
Enable buying as and when required.

Affords low level of inventory by timely suppliesith minimal lead-time.
Availability of quality goods with full quality assance backup.

Acts as benchmark for State Governments/PSUs.

To Suppliers
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Access to large volume of purchase without goimgugh repeated tendering and
follow up at multiple user locations, which resulissaving in administrative and
marketing efforts and overheads.

Rate Contract lends respectability and image erdmaaant.

Technical guidance is available, especially to $®ehle Units.

The DGS&D purchase and inspection procedures adedby the instructions laid by
DGS&D Manual. These guidelines and instructionskased on General Financial Rules
(GFRs) of Ministry of Finance. As a major step todgtransparency in procurement, the
DGS&D Manual is now on sale and is accessible itoDEbS&D's procurement policies
and procedures and quality assurance techniquesnagdested. These are trendsetters
and generally followed by other Government procugettinspection Agencies.

Review and simplification of procedures has beentlinust area through out this period.
Review of some of DGS&D Manual procedures is beumglertaken to simplify the
procurement process and make it convenient to tppliers & users. Registration
procedures/criteria are also being simplified.ds ibeen considered that there is no need
for re-registration of suppliers for any minor chas in specifications or models. Regular
meetings with industry/associations and users B@ lzeing held and views of users,
manufacturers are duly incorporated in the spetifins & procedures. DGS&D in line
with the stated objective and matter of policy webble procuring products having ISI
Marks to the extent of availability and feasibilitpGS&D has formulated broad
guidelines/procedures to bring specialised hi-tpobcedure on "most favoured price
agreements" with reputed manufacturers.

In the interest of transparency and speed in detsuppliers have been informed that if
the tenders are not accompanied by the requisite
documents/particulars/information/performance aglired by the Tender Enquiries, the
tenders would be considered as incomplete andabie Ito be ignored. DGS&D is also
finalizing price variation formulae in the changstenario of economic liberalization to
maintain continuity of R/Cs in respect of the produwhere the cost element of raw
material constitutes major portion of the pricetad product.

The endeavor of DGS&D is to bring more and moréenst@mmon user items on its Rate
Contracts fold. As on 31.03.2004, there are 33%dbroategories of stores available on
DGS&D Rate Contracts. The details of these Ratetr@ots are available in the yearly
book titled "Directory of Stores on Rate ContractShe details of the various Rate
Contracts concluded by the DGS&D and other relatémmation is also available on its

web site.

DGS&D has commodity wise purchase directorates saghHnformation Technology,
Electrical Stores, Mechanical Engineering, Autonexdi Steel & Cement, Structural
Engineering, Hardware, workshop Machine Tools, W&olLeather, Paper &Paper
Products, Oil & Chemical etc. The handling of wockhmmodity-wise facilitates
maintenance of data bank on prices, venders, spegaiins, market trends etc.
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Annexure 6

Questionnaire

Name of the organization:

Type of organization: (Co-operative, society,
etc.)
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For how many years has the organization been
involved in fair trade activities?

Is the organization linked with any national or
international fair trade body? If yes, then
specify the name of that organization?

Type of fair trade products that the organization
deals with:

Approximate sales in the last two years:
(Quantity and/or Cost)

Method of trading: (Through some other fair
trade body/ online/outlets/any other)

Main export or local markets: (Countries/States)

Is there any specific market (Local or
international) that the organization is planning
to target? If yes, then give details:

Number of artisans/ farmers’ groups associated
with the organization:

Types of services provided to these artisans/
farmers: (Assistance in designing, marketing,
etc.)

Have the services provided by the organization
affected the lives of these artisans/farmers? If
yes, then specify in what ways?
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Has the organization been involved in any
awareness creating activities? (Workshops,
campaigns etc.) If yes, then give details:

Any other comments you would want to make
about the organization or about the fair trade
status and opportunities in India:

Name of the contact person:
Email id:

Tel:

Kindly return the completed questionnaire to ICIEl

Pooja.shukla@iclei.org
Fax: +91-120-4368401

Phone: +91-120-4368431

ICLEI-South Asia
South Asia Secretariat
1st Floor, Tower B, Logix Techno Park,
Plot No.5, Sector 127,
Noida-201301
India.

Annexure 7

Questionnaire

1. Name of the Organization: ...........cooiiiiiii e e e e e e e e e enem
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. General level of awareness amongst the City Municgd Corporation about Fair Trade.
Well aware Have some idea Unaware

. Has the City Municipal Corporation taken any initiative or is planning to take any
initiative to promote fairness in trade? Yes No

If yes then the initiative is targeted towards whit sector?

Farmers Artisans/Craftsmen Others, Please
SPECITY. v,

. What is the initiative?

Please specify

. Following is a list of possible measures that cityovernments can take to help to
promote fair trade. Tick on the measures that youhink are suitable to be undertaken
at the municipal level to promote Fair Trade.

Promoting theconcept of direct marketing by producers (farmeraffsmen) to
consumers. (For example: Uzhavar Sandhai in Tadlu, Rythu Bazar in Andhra
Pradesh, Shetkari Bazar in Maharashtra)

Direct procurement of commodities from producersr @kample: Direct procurement
of raw materials from farmers for preparation otirday meals in schools or preparation
of meals in jails, government hospitals, etc.)

Procurement of goods from producers through som® Nsglf help group, etc that
follows the principles of fair trading

Promotion of locaHaats(local markets)
Providing facilities to the locdlaats(local markets)

Organizing marketing events like Craft Bazaars ftEa&pos, Exhibitions, Fairs and
Festivals to provide direct marketing facility teetcraft persons

Formulating government policies that directly adinectly support Fair Trade
Spreading awareness about Fair Trade
Providing training and information to potential guzers of fair trade goods

Any other measures that city corporations can takgomote Fair Trade.
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Please return the completed questionnaire by Jub@0B, to:
Pooja Shukla
Project Officer
ICLEI-South Asia
1 Floor, Tower B, Logix Technopark,
Plot No.5, Sector-127, Noida-201301 India
Email: pooja.shukla@iclei.org
Phone: +91-120-4368631
Fax: +91-120-4368401
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